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Disclaimer

Kuangli Bio-Tech Holdings Co., Ltd.(Original Name: Kuangli
Photoelectric Technology Co., Ltd.) Statements of its current
expectations and estimates are forward-looking statements
subject to significant known and unknown risks and
uncertainties and actual results may differ materially from
those contained or implied in the forward-looking statements.
These forward-looking statements are not guarantees of
future performance and therefore one should not place undue
reliance on them. Except as required by law, we undertake no
obligation to update any forward-looking statements, whether
as a result of new information, future events, or otherwise.
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Ownership Structure
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Ownership Structure
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Business Structure
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Major Business
-Overall Industry Trend
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Drivers of China's Cosmetics Industry
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Major Business
-Strategic Development
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Strategic Development

Build New Factory

v It is expected to
obtain relevant
licenses by the end
of 2022, and
planning to start in
2023.

Develop New ' Develop New
Clients Brands
v New Brands

v New Clients in Perfect Diary,
2022 : Fan Beauty, Florasis , PMPM.
KIZO, Keti and

Qingen.
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Major Business
-Company Overview
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Shanghai Yi Daj Address: No.1228 &No.1, Lane 2255, yexinhighway,
Company Profile yexietwon,songjiang district, Shanghai

GMP Professional Cosmetic Factory
OEM/ODM Service P‘ 1000OOLeveICIeanWorkshop

R&D Team and 1SO22716
Product Design

Production

Founded in 2009

Old Factory 5,000m’
New Factory 31,000m’ ‘

2 Production Lines In The Old Factory

3 Production Lines In The New Factory
200 Employees
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Factory Introduction
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New Factory Introduction




o R

New Factory-R&D
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Production Capacity - Monthly

Old Factory New Factory

o 4M Pieces |j> e 8M-10M Pieces

« 1M boxes |j> « 2M-3M boxes

“oehuesc e 0.4M boxes Ij) e 0.8M-1M boxes

Ampoule $ e 1M-2M boxes
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Revenue from Key Clients
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Major Clients Brands
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Financial Performance
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Consolidated Revenue , Gross Profit

&Net Income

Kuangli and Subsidiaries 2020/1-12,2021/1-12,2022/1-9
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Shanghai Yi Dai S Mk
-Revenue , Gross Profit &Net Income
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Financial Ratios
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NT$ Thousand 2020.12.31 2021.12.31 2022.09.30

Current Ratio 319.31% 159.40% 149.48%

Debt Ratio 16.98% 40.56% 38.46%

oeot-To-tauity 20.45% 68.24% 62.49%
atio

Net Asset Value 6.79 942 10.12

EPS (1.38) 0.51 (1.05)
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Shanghai Yi Dai
-Percentage of Revenue Portfolio

2021/1~12 PERCENTAGE OF REVENUE PORTFOLIO

2022/1~9 PERCENTAGE OF REVENUE
PORTFOLIO
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Shanghai Yi Dai

2021/1~12 PROPORTION OF GROSS PROFIT
CONTRIBUTION

2022/1~9 PROPORTION OF GROSS PROFIT
CONTRIBUTION
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New Business
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3 Phases of Medical Evolution
Autologous therapy phase

Synthetic drug phase E EE :A’?%
. L5 ) /R1773
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stem cell/Immune cells

Natural medicine phase
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* Nowadays, the awareness of health checks is on the rise, partly due to
the rise of "preventive medicine", which advocates "health
management".

e After the epidemic (COVID-19), it is even more active in the market of
health care products!

* Emerging markets: anti-aging, health supplements, long-haul COVID
symptoms
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Market size of Pre-pandemic health supplements
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Global pharmaceutical market analysis estimates that the global
pharmaceutical market will grow steadily at a compound economic growth
rate of 4.8% from 2016 and approach $1 trillion in annual sales in 2020
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The health supplement industry has not
been affected by the downturn, and in the
past 20 years, the health supplement
industry has taken root and grown in Taiwan.

Since 2016, the market value has exceeded
NTS100 billion, whether it is TV shopping
channels, convenience stores, drugstores,
MLM, direct sales, e-commerce online and
other sales channels, you can see a variety
of health foods.

To create good results for various companies,
health food has gradually become an
industry with great development potential in
Taiwan and internationally.



S MR

The physical channel of health supplements is not
only through pharmacies, but also in cooperation
with medical institutions to ensure customer
loyalty and increase purchase intentions.

Analysis of the number of
health supplementson the
three social platforms
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Online group buying
trend of health
supplements.
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Actual Case
G EE

The annual revenue
ratio of an anti-
aging clinic in Taipel
City.
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Thank You
Q&A



