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Disclaimer Statement Disclaimer Statement 
Kuangli Photoelectric Technology Co., Ltd. Statements of its current ua g o oe ec c ec o ogy Co , d S a e e s o s cu e
expectations and estimates are forward-looking statements subject to 
significant known and unknown risks and uncertainties and actual 
results may differ materially from those contained or implied in theresults may differ materially from those contained or implied in the 
forward-looking statements. These forward-looking  statements are 
not guarantees of future performance and therefore one should not 
place undue reliance on them Except as required by law weplace undue reliance on them. Except as required by law, we 
undertake no obligation to update any forward-looking statements, 
whether as a result of new information, future events, or otherwise.
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Corporate StructureCorporate Structure
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2020 Q1-Q3 
Fi i l i f tiFinancial information
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Consolidated Balance Sheet

NT$ Thousand 2019/Q1~Q3 2020/Q1~Q3

Sales 205,739 100.0% 113,005 100.0%

Cost Of Goods Sold 194,945 94.8% 117,086 103.6%

Gross Income (Loss) 10,794 5.2% (4,081) -3.6%Gross Income (Loss) 10,794 5.2% (4,081) 3.6%

Operating Expenses 38,751 18.8% 50,334 44.5%

O i I (L ) (27 957) 13 6% (54 415) 48 2%Operating Income (Loss) (27,957) -13.6% (54,415) -48.2%

Net Non-Operating Income(Loss) 22,269 10.8% (3,708) -3.3%

Pre-Tax Income(Loss) (5,688) -2.8% (58,123) -51.4%

Net Income(Loss) (8,681) -4.2% (60,306) -53.4%
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Consolidated Balance Sheet

NT$ Thousand 2019.09.30 2020.09.30

C h & C h E i l 175 829 110 882Cash & Cash Equivalents 175,829 110,882 

Inventories 19,198 8,878 , ,

Total Assets 486,502 373,981 

Short-Term Debt - -

Long-Term Debt - -

O ' E it 381 178 311 151
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Owners' Equity 381,178 311,151 



Financial RatiosFinancial Ratios

NT$ Thousand 2019.09.30 2020.09.30

Current Ratio 350.50% 312.55%

Debt Ratio 21 65% 16 80%Debt Ratio 21.65% 16.80%

Debt-To-Equity Ratio 27.63% 20.19%Debt To Equity Ratio 27.63% 20.19%

Net Asset Value 8.35 6.82 

EPS (0.19) (1.32)
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Business Summary Business Summary 
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Monthly Consolidated Sales

Unit: thousand NTDUnit: thousand NTD
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2019 Q1-Q3 Product  Mix 2020 Q1-Q3 Product  Mix
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2020  Turnover Outlook
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2021 Outlook of Sales and 2021 Outlook of Sales and 
productions
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Future Outlook
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Evaluating Sector for Investment Evaluating Sector for Investment 

• Steady growth in the global beauty 
d ki   d t  k tand skin care products market.

• Rapidly growth in China domestic p y g
market of beauty and skin care.

• The ODM business is growing • The ODM business is growing 
dramatically which driven by fast 
growth of skin care market.
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Key Point of InvestmentKey Point of Investment

• Cross-industry strategic alliance.
B t  t f   • Boost up next performance curve 
by increasing profit of new y g p
investment.

• Sustainable upside performance • Sustainable upside performance 
to increase shareholders’ 
interests.
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Market Cap. 
Of Global Beauty Care Business

(Unit : billion EUREUR)
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Cosmetics Market Forecast of ChinaCosmetics Market Forecast of China

(Unit :100 million RMBRMB)
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Aesthetic Medicine Market Forecast 
of China

(Unit: billion RMB)

資料來源：2018中國醫美行業白皮書
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OEM Business of Beauty Industry 
Forecast of China

(Unit :100 million RMB)(Unit :100 million RMB)

資料來源：美妝行業的代工市場洞察報告
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Supply Chain of Cosmetic IndustrySupply Chain of Cosmetic Industry
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ProductionProduction
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Products -
Facial Mask

Solid mask Hyaluronic acid mask
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Products –

两剂型面膜

Facial Mask
Anti-sensitive mask Two step 两剂型面膜

A B双剂型 1+1>2

功效提升，活力倍增！

Anti sensitive mask Two step 
mask
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Products –
Lotion
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Products–
Cream
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Performance of New BusinessPerformance of New Business

Unit：RMB

項目 / 年度 2018 2019 2020/Q1-Q2

Unit：RMB

營業收入
Revenue

182,135,402 139,149,823 51,206,570

稅後純益 10,759,152 21,798,523 6,697,721
Profit after tax

流動比率
Current Ratio

87.40% 95.66% 103.61%

速動比率
Quick Ratio

60.69% 70.54% 61.32%

負債比率 90.38% 69.52% 64.76%
Debt Ratio

資料來源：轉投資事業經會計師查核簽證或核閱之財務報告
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O ti t t iOperation strategies

 Perform orders of optoelectronic productsPerform orders of optoelectronic products 
with higher margin

 Speed up cross-industry strategy and 
increase profits by investment.

 Dealing fast change environment with more 
flexibility investment Strategyflexibility investment Strategy.
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O C tOur Competence

 Effectively and efficiently integrate production 
t h hi h i ld tprocess to reach higher yield rate.

 Flexibly problem solving abilities for customer Flexibly problem solving abilities for customer

 Conservative financial management and g
steady growth.
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Thank YouThank You
Q&AQ&A
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